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This walkthrough demonstrates how to set up an automated event marketing
campaign from start to finish. Users create an event profile, configure company
details for Al-powered personalization, generate and import qualified leads
from exhibitor lists and databases, then launch personalized outreach
sequences. The outcome is a full calendar of scheduled meetings with high-
value prospects, automated through Al-driven targeting and messaging that
maximizes event ROI.

Total steps: 92

1. Transform Event Marketing into Revenue
Discover how to automate your entire event workflow—from lead generation to

personalized outreach—saving hours while maximizing ROI.

Audio transcript: Transform Event Marketing into Revenue
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2. Transform Event Marketing into Revenue

Discover how to automate your entire event workflow—from lead generation to

personalized outreach—saving hours while maximizing ROI.

Audio transcript: Transform Event Marketing into Revenue
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3. Let's create your first event to centralize all marketing activities
Audio transcript: Let's create your first event to centralize all marketing activities
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4. Let's create your first event to centralize all marketing activities

Audio transcript: Let's create your first event to centralize all marketing activities
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5. Give your event a memorable name for easy tracking

Audio transcript: Give your event a memorable name for easy tracking
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once the event is created.




6. Give your event a memorable name for easy tracking

Audio transcript: Give your event a memorable name for easy tracking
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7. Set when your event begins to trigger automated workflows

Audio transcript: Set when your event begins to trigger automated workflows
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8. Define when it wraps up to schedule follow-up campaigns

Audio transcript: Define when it wraps up to schedule follow-up campaigns
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9. Record where attendees can find you on the show floor

Audio transcript: Record where attendees can find you on the show floor
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10. Add the venue location for context in outreach messages

Audio transcript: Add the venue location for context in outreach messages
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11. Link to the event page so prospects can learn more

Audio transcript: Link to the event page so prospects can learn more
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12. Link to the event page so prospects can learn more

Audio transcript: Link to the event page so prospects can learn more
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13. Your event is now live and ready for strategic planning

Audio transcript: Your event is now live and ready for strategic planning
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14. Access the TMRE event dashboard to view all activities
Audio transcript: Access the TMRE event dashboard to view all activities
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15. Map your pre-event, during-event, and post-event touchpoints

Audio transcript: Map your pre-event, during-event, and post-event touchpoints
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16. Expand timeline details to see milestone-based triggers

Audio transcript: Expand timeline details to see milestone-based triggers
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17. Plan outreach 113 days before the event for maximum impact

Audio transcript: Plan outreach 113 days before the event for maximum impact
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18. Plan outreach 113 days before the event for maximum impact

Audio transcript: Plan outreach 113 days before the event for maximum impact
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19. Explore milestone settings to customize engagement timing

Audio transcript: Explore milestone settings to customize engagement timing
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20. Configure your company profile for Al-powered personalization

Audio transcript: Configure your company profile for Al-powered personalization
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21. Enter your company hame to tailor messaging context

Audio transcript: Enter your company name to tailor messaging context
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22. Provide your website URL for automated value proposition extraction

Audio transcript: Provide your website URL for automated value proposition extraction
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23. Enter your company name to tailor messaging context

Audio transcript: Enter your company name to tailor messaging context
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24. Verify your website for accurate company intelligence

Audio transcript: Verify your website for accurate company intelligence
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25. Al analyzes your website to craft compelling value propositions automatically

Audio transcript: Al analyzes your website to craft compelling value propositions
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26. Lock in your settings to power hyper-relevant outreach

Audio transcript: Lock in your settings to power hyper-relevant outreach
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27. Return to your main dashboard to continue building

Audio transcript: Return to your main dashboard to continue building
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28. Navigate back to your TMRE event workspace

Audio transcript: Navigate back to your TMRE event workspace
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29. Launch your outreach engine to generate qualified leads

Audio transcript: Launch your outreach engine to generate qualified leads
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0 Y 0 Target accounts attending Attendees discovered
invites DMs emails
0 +24 4 +612
Replies 0 (0%)
Outreach sent Meetings scheduled

CALENDAR



30. Al builds your ideal customer profile based on event context

Audio transcript: Al builds your ideal customer profile based on event context

BoothSwipe

‘Swipe right on the exiitors worth your te.

@ Home

& Profile
Settings
Event Calendar

My Content

a4 ¥ @ o

Campaigns

W1 Insights

@@ Event CRM
@G Companies
() Contacts

¥ Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
€8 Refer & Earn

2 _Inin our Community
sridhar@boothswipe.com

[ signout

<« Events /| TMRE

TMRE

Set up your campaign in 3 steps.
[A icp J B Lead list

s* Generate your ICP

We'll suggest a target audience based on what you sell and which event you're attending

Ger erate ICP

C Messages



31. Review the Al-generated targeting criteria for precision

Audio transcript: Review the Al-generated targeting criteria for precision

Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

1 Insights

@ Event CRM
G Companies
E] Contacts

29 Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
@ Refer & Earn

9 _Inin our Commiinity
sridhar@boothswipe.com

(® signout

Industries

Market Research, Consumer Insights & Analytics, Management Consulting, Healthcare & Pharmaceuticals, Financial Services, Ir
Comma separated
Company size

500-10000 employees

Geographies
United States, Canada, United Kingdom, Western Europe
Comma separated
Job titles
Chief Insights Officer, VP of Market Research, VP of Consumer Insights, Director of Research Operations, Head of Data & Analy
Comma separated
Seniority
VP, C-Level, Director, Senior Manager

Comma separated

attendees are market research and insights professionals who handle massive volumes of unstructured data from survey:
aniscripts, fieldwork forms, and reports that require extraction and analysis. Intics.ai's autonomous document intelligence dire«
addresses their pain points around manual data processing from PDFs and handwritten forms in a regulated environment where

Save & use for lead generation Regenerate



32. Refine your ICP to ensure you attract high-value prospects

Audio transcript: Refine your ICP to ensure you attract high-value prospects

Industries

Market Research, Consumer Insights & Analytics, Management Consulting, Healthcare & Pharmaceuticals, Financial Services, Insurance, Le:
Comma separated
Company size

500-10000 employees

Geographies
United States, Canada, United Kingdom, Western Europe
Comma separated
Job titles
Chief Insights Officer, VP of Market Research, VP of Consumer Insights, Director of Research Operations, Head of Data & Analytics, VP of O
Comma separated
Seniority
VP, C-Level, Director, Senior Manager
Comma separated

Rationale

SO T T TS TS TaT U O T T O O uT VT I
ai's autonomous document intelligence directly
itten forms in a regulated environment where accuracy

transcripts, fieldwork forms, and reports that require extraction and ana
addresses their pain points around manual data processing from PDFs a
is critical.

Save & use for lead generation Regenerate

&




33. Activate this profile to start sourcing qualified event attendees

Audio transcript: Activate this profile to start sourcing qualified event attendees

Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

1 Insights

@ Event CRM
G Companies
E] Contacts

29 Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
@ Refer & Earn

9 _Inin our Commiinity

sridhar@boothswipe.com

(® signout

Industries

Market Research, Consumer Insights & Analytics, Management Consulting, Healthcare & Pharmaceuticals, Financial Services, Ir
Comma separated
Company size

500-10000 employees

Geographies
United States, Canada, United Kingdom, Western Europe
Comma separated
Job titles
Chief Insights Officer, VP of Market Research, VP of Consumer Insights, Director of Research Operations, Head of Data & Analy
Comma separated
Seniority
VP, C-Level, Director, Senior Manager
Comma separated
Rationale
T GTTCTI ST G TSRO T TS O SOOI GO ST TS P TS TTO TGOS TGS STV S VOGO S ST ST TS T G T U GO a TTOTTT STy
transcripts, fieldwork forms, and reports that require extraction and analysis. Intics.ai's autonomous document intelligence dire¢

addresses their pain points around manual data processing from PDFs and handwritten forms in a regulated environment where
is critical.

Save & use for |>ad gene; ation Regenerate




34. Import exhibitors to identify strategic networking opportunities

Audio transcript: Import exhibitors to identify strategic networking opportunities

Profile

Jo

Settings
Event Calendar

My Content

A4 ¥ B <

Campaigns

|1 Insights

@ Event CRM
@Gb Companies
[8) Contacts

29 Deals

& GTM

E Global Event Calendar

B3 Your Subscriptions
ﬁ Refer & Earn

2 _Inin our Comminity

sridhar@boothswipe.com

TMRE

Set up your campaign in 3 steps.

A ICP v [B Lead list ] C Messages

A Add leads to this campaign

Pick a source. You can mix and match — leads are deduped and round-robin assigned.

Add Exhibitors Apollo Search

Scrape the event website for exhibitors, speakers, and attendee companies. Up to 25 prospects matching your ICP, sourced live from Apc

Add Exhilitors Apollo Search

CSV upload Import from HubSpot

Upload a CSV of contacts (name, title, company, email, LinkedIn). Pull contacts from your connected HubSpot CRM.

CSV upload Import from HubSpot



35. Pull contact details from chosen exhibitors instantly

Audio transcript: Pull contact details from chosen exhibitors instantly

Discover companies from public sources
Aggregated from 18 public sources. Pick the types to add.
Type
Exhibitors
Speakers
Attendee companies
Attendees

Media

@& Government

Totals are deduplicated across all sources.
» Sources (18)
a—
Extiact selec' ed




36. Confirm extraction to populate your lead pipeline

Audio transcript: Confirm extraction to populate your lead pipeline

Discover companies from public sources
Aggregated from 18 public sources. Pick the types to add.

Finalizing booty 1174 signals
Polishing the catch...

@ Crawling event site Q Scanning sources ) ( @@ Extracting companies

@ Deduplicating ) (Y LEIFARIT TN

Tip: deduplication keeps each company once, even across 8+ sources.

Type
Exhibitors
Speakers
Attendee companies
Attendees
Media
& Government

Totals are deduplicated across all sources.

» Sources (18)




37. Validate leads meet your ICP before outreach begins

Audio transcript: Validate leads meet your ICP before outreach begins

¢ Senings @ Jennviason VF O vperauorns Coulter person ‘J ICcP Snandr St
. Chief of Staff & Executive Operations ~ T-Mobile for Exhibitor No . |
By Event Calendar & Melissa Hudnall Leader Business person fit Sridhar Sri
(> My Content . . X .
@ John Hil Head of Solution Engineering | T- T-Mobile for Exhibitor No Sridhar Sri
& Campaigns Mobile for Business Business person fit ren
1 Insights . Vice President, IT, T-Mobile for T-Mobile for Exhibitor No . ]
& Matthew Davis Business Business person fit Sridhar Sri
®& Daymond John  Star Daymond John Speaker 2‘:’ Sridhar Sri
@@ Event CRM
. Chief Research Officer & Chief of
@@ Companies @ Amy Snow Staff Amy Snow Speaker 2“0 Sridhar Sri
[EI Contacts
Marisa Forbes CMO Hall of Fame Marketer; . No
o ) ; « . ]
% Deals 9 Thalberg EVP, Chief Customer and Marisa Thalberg Speaker fit Sridhar Sri
. Attendee company - Financial . Attendee No . |
. & Capital One Services Capital One Co. fit Sridhar Sri
& GTM
B Global Event Calendar & Stern Pinball Attendee company Stern Pinball é(otendee :!0 Sridhar Sri
@ BelBrands Attendee company - Retail & CPG Bel Brands é‘;e"dee e Sridhar Sri
B3 Your Subscriptions
8 Refer & Earn & Ipsos Attendee company - Market Research  Ipsos é:e"dee 2“0 Sridhar Sri
9 |nin our Community
< Back to sources Approve 'eads £¢ Enrich with Apollo Rebuild with Apollo
sridhar@boothswipe.com ~—

[ signout



38. Al crafts personalized messages for each prospect automatically

Audio transcript: Al crafts personalized messages for each prospect automatically

Swipe right on the extibitors worth your time. @ Added 44 leads
@ Home < Events /| TMRE
2 Profile TMRE
@ Settings Set up your campaign in 3 steps.
5 Event Calendar

A ICP v B Lead list v [c Messages
> My Content
& Campaigns
A1 Insights [J Draft outreach

3 editable templates personalized to your event and ICP.

@ Event CRM Generate m( ssages

@Gb Companies
[E] Contacts

29 Deals

& GTM

E Global Event Calendar

B3 Your Subscriptions

ﬁ Refer & Earn



39. Preview how Al personalizes messaging based on prospect data

Audio transcript: Preview how Al personalizes messaging based on prospect data

W Crantinsesayss i

@ Home < Events /| TMRE

Profile

Jo

TMRE

@ Settings Set up your campaign in 3 steps.
5 Event Calendar
B MyC A ICP v B Lead list v [ C Messages

y Content
& Campaigns
A1 Insights Review & edit messages

Use {{first_name}} and {{company}} as merge fields. They're filled per lead at send time.
adIn connection note

@ Event CRM

first_name}}, I'm reaching out as | see you're in the insights space. Many research teams are struggling with the manual bot
structured data extraction. I'd love to connect and share some work we're doing at Intics.ai ahead of TMRE in October. Best,
{{sender_name}}

EEI] Companies

[E] Contacts
o
& Deals Follow-up DM
Thanks for connecting, {{first_name}}! Since you're heading to TMRE, | wanted to invite you to booth Hall B 202. We're helping 1
leaders at {{company}} use autonomous Al agents to extract data from faxes, handwritten forms, and complex PDFs without ma
& GTM Worth a quick stop?

B Global Event Calendar
Email subject

Automating insights at TMRE / Booth Hall B 202
B Your Subscriptions

€8 Refer & Earn Email body

9 Inin our Community Hi {{first_name}},



40. Review another example showcasing dynamic value alignment

Audio transcript: Review another example showcasing dynamic value alignment

@ Home

Profile

Jo

Settings
Event Calendar

My Content

A4 ¥ o <

Campaigns

1 Insights

@ Event CRM
G Companies
E] Contacts

29 Deals

& GTM

@ Global Event Calendar

B3 Your Subscriptions
E Refer & Earn

2 _Inin our Community

o DR - e

Review & edit messages

Use {{first_name}} and {{company}} as merge fields. They're filled per lead at send time.

LinkedIn connection note

Hi {{first_name}}, I'm reaching out as | see you're in the insights space. Many research teams are struggling with the manual bot
unstructured data extraction. I'd love to connect and share some work we're doing at Intics.ai ahead of TMRE in October. Best,
{{sender_name}}

Follow-up DM

Thanks for connecting, {{first_name}}! Since you're heading to TMRE, | wanted to invite you to booth Hall B 202. We're helping 1
leaders at {{compefyise autonomous Al agents to extract data from faxes, handwritten forms, and complex PDFs without ma
Worth a quick ¢

Email subject

Automating insights at TMRE / Booth Hall B 202

Email body
Hi {{first_name}},

With TMRE approaching on 2026-10-05, | wanted to reach out specifically regarding the volume of unstructured data your tean
{{company}} handles.

At Intics.ai, we've developed Agentic Document Intelligence (ADI) that allows research operations to autonomously extract data
handwritten forms, faxes, and complex PDFs. Unlike traditional OCR, our pre-trained Al agents handle the extraction without mz
configuration—keeping your high-stakes data accurate and secure.



41. See how Al adapts tone and content per recipient

Audio transcript: See how Al adapts tone and content per recipient

Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

1 Insights

@ Event CRM
G Companies
E] Contacts

29 Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
@ Refer & Earn

9 _Inin our Commiinity
sridhar@boothswipe.com

(® signout

Use {{first_name}} and {{company}} as merge fields. They're filled per lead at send time.

LinkedIn connection note

Hi {{first_name}}, I'm reaching out as | see you're in the insights space. Many research teams are struggling with the manual bot
unstructured data extraction. I'd love to connect and share some work we're doing at Intics.ai ahead of TMRE in October. Best,
{{sender_name}}

Follow-up DM

Thanks for connecting, {{first_name}}! Since you're heading to TMRE, | wanted to invite you to booth Hall B 202. We're helping 1
leaders at {{company}} use autonomous Al agents to extract data from faxes, handwritten forms, and complex PDFs without ma
Worth a quick stop?

Email subject

Automating insights at TMRE / Booth Hall B 202
dibody
rst_name}},

With TMRE approaching on 2026-10-05, | wanted to reach out specifically regarding the volume of unstructured data your tean
{{company}} handles.

At Intics.ai, we've developed Agentic Document Intelligence (ADI) that allows research operations to autonomously extract data

handwritten forms, faxes, and complex PDFs. Unlike traditional OCR, our pre-trained Al agents handle the extraction without mz
configuration—keeping your high-stakes data accurate and secure.

Approve & lau Regenerate



42. Notice personalization depth that drives higher engagement rates

Audio transcript: Notice personalization depth that drives higher engagement rates

Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

1 Insights

@ Event CRM
G Companies
E] Contacts

29 Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
@ Refer & Earn

9 _Inin our Commiinity
sridhar@boothswipe.com

(® signout

Use {{first_name}} and {{company}} as merge fields. They're filled per lead at send time.

LinkedIn connection note

Hi {{first_name}}, I'm reaching out as | see you're in the insights space. Many research teams are struggling with the manual bot
unstructured data extraction. I'd love to connect and share some work we're doing at Intics.ai ahead of TMRE in October. Best,
{{sender_name}}

Follow-up DM

Thanks for connecting, {{first_name}}! Since you're heading to TMRE, | wanted to invite you to booth Hall B 202. We're helping 1
leaders at {{company}} use autonomous Al agents to extract data from faxes, handwritten forms, and complex PDFs without ma
Worth a quick stop?

Email subject

Automating insights at TMRE / Booth Hall B 202

Email body

TGS T TS T T TS TOAT ) G SOTTITCA T DT O T TTNG SO iGT OTy, UG TS G ie S 7 GG S TG TS S AT GOt Vi O a1

configuration—keeping your high-stakes data accurate and secure.

We'll be at booth Hall B 202 throughout the event. Would you be open to a 5-minute walkthrough of how we're automating the '
work' of data entry for insights teams?

Safe travels to the show,

{{sender_name}}

Approve & launch Regenerate




43. Send your campaign live with confidence in Al precision

Audio transcript: Send your campaign live with confidence in Al precision

Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

1 Insights

@ Event CRM
G Companies
E] Contacts

29 Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
@ Refer & Earn

9 _Inin our Commiinity
sridhar@boothswipe.com

(® signout

Use {{first_name}} and {{company}} as merge fields. They're filled per lead at send time.

LinkedIn connection note

Hi {{first_name}}, I'm reaching out as | see you're in the insights space. Many research teams are struggling with the manual bot
unstructured data extraction. I'd love to connect and share some work we're doing at Intics.ai ahead of TMRE in October. Best,
{{sender_name}}

Follow-up DM

Thanks for connecting, {{first_name}}! Since you're heading to TMRE, | wanted to invite you to booth Hall B 202. We're helping 1
leaders at {{company}} use autonomous Al agents to extract data from faxes, handwritten forms, and complex PDFs without ma
Worth a quick stop?

Email subject

Automating insights at TMRE / Booth Hall B 202

Email body

DI LT IO 1 110) TUAGS, GG SUTHMICA | 1 90 IS G UG U iy, DU G GG It 3 Y D U IS SIS AL ST Y U a e

configuration—keeping your high-stakes data accurate and secure.

We'll be at booth Hall B 202 throughout the event. Would you be open to a 5-minute walkthrough of how we're automating the '
work' of data entry for insights teams?

Safe travels to the show,

{{sender_name}}

£
Apgrove & latnch Regenerate




44. Enrich contacts with verified emails to boost deliverability

Audio transcript: Enrich contacts with verified emails to boost deliverability

44 0 0 (0} 0

Queued Invited Accepted Messaged Emailed

- - - >

Last send result

. Refresh
Per-channel preview, queue, and most recent errors.
LinkedIn invites LinkedIn follow-ups Emails
Failed0  Sent0 Failed0  Sent0 Failed0  Sent0
No preview yet — click the channel button No preview yet — click the channel button No preview yet — click the channel button
above. above. above.
Leads 5 o
+ Add More Leads % emails & Resolve LinkedIn URLs il (4] 2
44 of 44 selected
Calendar
Q Name Title Company Linkedin Email Owner
. s g Sridhar
ns Q Tim Spenny Strategy | Market Research | Al Conveo in View — o
Srigiriraju
2\ Sridhar
Sophia Ma rowth @ contrario (yc w25 Listen Labs i@ View — L
nitv 9 P 9 @ (v ) Srigiriraju
com . . 8\ Sridhar
® MarycC. Associate Director Product Management at Numerator Numerator in View — Srigirirai
rigiriraju

Mlee Fmmmmn Al



45. Scale your campaign by adding more targeted prospects

Audio transcript: Scale your campaign by adding more targeted prospects

G v v v \
& Settings Queued Invited Accepted Messaged Em
) Event Calendar > - - >
(> My Content
& Campaigns
Last send result
1 Insights .
Per-channel preview, queue, and most recent errors.
LinkedIn invites LinkedIn follow-ups Emails
@ Event CRM Pending 0 Failed0  Sent0 Pending 0 Failed0  Sent0 Pending 0 Failed0  Sent
G Companies No preview yet — click the channel button No preview yet — click the channel button No preview yet — click the channe
above. above. above.
E] Contacts
29 Deals
Leads 2 o . . P
ore Leads % Click to get emails @D Resolve LinkedIn URLs i[n] ]
& GTM 44 of 44 selected
B Global Event Calendar
Q Name Title Company Linkedin  Email
& Tim Spenny Strategy | Market Research | Al Conveo im View —
B3 Your Subscriptions
B Refer & Earn . . . N .
Q Sophia Ma growth @ contrario (yc w25) Listen Labs i@ View —
2 _Inin oir Community
sridhar@boothswipe.com Q Mary C. Associate Director Product Management at Numerator Numerator in View —
(® signout

® Mary Emerson

Market Research Directar and Strateaic Partner Knit fim View —



46. Tap into Apollo's database for B2B contact discovery

Audio transcript: Tap into Apollo's database for B2B contact discovery

Add more leads

A Add leads to this campaign

Pick a source. You can mix and match — leads are deduped and round-robin assigned.

Add Exhibitors Apollo Search

Scrape the event website for exhibitors, speakers, and attendee Up to 25 prospects matching your ICP, sourced live from
companies. Apollo.io.

Add Exhibitors pollo Seaitch

CSV upload Import from HubSpot

Upload a CSV of contacts (name, title, company, email, Pull contacts from your connected HubSpot CRM
LinkedIn)

CSV upload Import from HubSpot




47. Import your search results seamlessly into the platform

Audio transcript: Import your search results seamlessly into the platform

Search Apollo.io for 25 contacts?

This searches your connected Apollo.io account and uses up to 25

e (D)

credits to reveal contacts. Continue?




48. Quality-check new leads before adding to your sequence

Audio transcript: Quality-check new leads before adding to your sequence

Jessica

Samuel

Sharon

Adrian

Philippa

Angel

Walker

< Back to sources

Analytics

Head of Data &
Analytics

Director of Knowledge
Management

Director of Knowledge
Management

Director of Knowledge
Management

VP, Consumer Insights

Head of Data &
Analytics

Director of Knowledge
Management

Director, Knowledge
Management

Director of Knowledge
Management

i
App ove leads

International

BMW Financial
Services NA, LLC

Holland & Knight
LLP

Obermayer
Rebmann Maxwell &

Hippel LLP

McDermott Will &
Schulte

FanDuel

tmGroup Ltd

Mayer Brown

Grant Thornton
(Us)

Greenspoon Marder
LLP

Apollo

Apollo

Apollo

Apollo

Apollo

Apollo

Apollo

Apollo

Apollo

£ Enrich with Apollo

bt
O s
@© s
@ B
©

No
fit

Fit:
©

Fit:
©

No
fit

@ iy

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Sridhar Srigiriraju

Rebuild with Apollo




49. Retrieve verified email addresses for immediate outreach

Audio transcript: Retrieve verified email addresses for immediate outreach

Last send result

Per-channel preview, queue, and most recent errors.

LinkedIn invites

Pending 0 Failed 0

No preview yet — click the channel button

above.

Leads

+ Add More Leads

69 of 69 selected

9

9

9
alendar

9
: 9
ity o

Name

Tim Spenny

Sophia Ma

Mary C.

Mary Emerson
Baker

Frank Santiago

LinkedIn follow-ups

Pending 0 Failed 0

Sent 0

above.

% Ci €mails

Title

Strategy | Market Research | Al

growth @ contrario (yc w25)

Associate Director Product Management at
Numerator

Market Research Director and Strategic Partner

Knowledge Management

No preview yet — click the channel button

@D Resolve LinkedIn URLs

Company

Conveo

Listen Labs

Numerator

Knit

Market Logic

Emails

Pending O Failed 0

Refresh

Sent 0

No preview yet — click the channel button

above.

Linkedin

i@ View

i@ View

i View

i View

i@ View

Email

Owner
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju

Sridhar
Sriairiraiu

[«



50. Convert LinkedIn profiles into actionable contact records

Audio transcript: Convert LinkedIn profiles into actionable contact records

Per-channel preview, queue, and most recent errors.

LinkedIn invites

No preview yet — click the channel button

above.

Leads

+ Add More Leads A Click to get emails @D Resolfe

69 of 69 selected

]
]

Name

Tim Spenny

Sophia Ma

Mary C.

Mary Emerson
Baker

Frank Santiago

Matt Hatch

LinkedIn follow-ups

Sent 0 Pending 0 Failed 0

above.

Title

Strategy | Market Research | Al

growth @ contrario (yc w25)

Associate Director Product Management at
Numerator

Market Research Director and Strategic Partner
Knowledge Management

VP of Operations

No preview yet — click the channel button

RLs

Company

Conveo

Listen Labs

Numerator

Knit

Market Logic

Zappi

Emails

Pending 0 Failed O

Refresh

Sent 0

No preview yet — click the channel button

above.

Linkedin

i@ View

i@ View

i@ View

i View

i@ View

i@ View

Email

Owner
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju



51. Process LinkedIn data to expand your reachable audience

Audio transcript: Process LinkedIn data to expand your reachable audience

rer-cnannel preview, queue, ana most recent errors.

LinkedIn invites

Pending 0 Failed 0

No preview yet — click the channel button

above.

Leads

69 of 69 selected

LinkedIn follow-ups

Sent 0 Pending 0 Failed 0

No preview yet — click the channel button

Emails

Pending 0 Failed 0

Sent 0

No preview yet — click the channel button

above. above.
+ Add More Leads % Click to get emails @D Resolve LinkedIn URLs

Name Title Company LinkedIn
Tim Spenny Strategy | Market Research | Al Conveo i@ View
Sophia Ma growth @ contrario (yc w25) Listen Labs i@ View

Associate Director Product Management at -
Mary C. 9 Numerator i@ View

Numerator
Mary Emerson . . . o\
Baker Market Research Director and Strategic Partner Knit i@ View
Frank Santiago Knowledge Management Market Logic i@ View
Matt Hatch VP of Operations Zappi i@ View
Tracie Gately Accountinag Manager AKova Biosciences Inc. i@ View

Email

Owner

Sridhar
Srigiriraju

Sridhar
Srigiriraju

Sridhar
Srigiriraju

Sridhar
Srigiriraju

Sridhar
Srigiriraju

Sridhar
Srigiriraju

Sridhar

[«



52. Return to finalize your lead selection process

Audio transcript: Return to finalize your lead selection process

Send outreach emails — 0 leads

Each email is sent from the assigned member's connected
Gmail/Outlook account, gradually (drip), capped at 50/day per account.
Subject

Automating insights at TMRE / Booth Hall B 202

Body

Hi {{first_name}},

With TMRE approaching on 2026-10-05, | wanted to reach out
specifically regarding the volume of unstructured data your team
at {{company}} handles.

At Intics.ai, we've developed Agentic Document Intelligence
(ADI) that allows research operations to autonomously extract
data from handwritten forms, faxes, and complex PDFs. Unlike
traditional OCR, our pre-trained Al agents handle the extraction

Use {{first_name}} and {{company}} as merge fields. A compliance footer (sender,
address, unsubscribe link) is appended automatically.

69 selected leads have no email address — they'll be skipped (the batch will
still send to the rest)




53. Adjust settings to optimize campaign performance

Audio transcript: Adjust settings to optimize campaign performance

No preview yet — click the channel button

above.

Leads

above.

No preview yet — click the channel button

Eligible 0 - Will enqueue 0

Skipped: no email (69)

+ Add More Leads A Click to get emails @D Resolve LinkedIn URLs

69 of 69 selected

Name

Tim Spenny

Sophia Ma

Mary C.

Mary Emerson
Baker

Frank Santiago

Matt Hatch

Tracie Gately

Amanda Esch

Title

Strategy | Market Research | Al

growth @ contrario (yc w25)

Associate Director Product Management at
Numerator

Market Research Director and Strategic Partner

Knowledge Management

VP of Operations

Accounting Manager

Director | Biotech R&D | Biomarkers, Clinical Trials &
Spatial Biology | Regulatory Strategy (CLIA/CAP)

Company

Conveo

Listen Labs

Numerator

Knit

Market Logic

Zappi

AKoya Biosciences Inc.

AKoya Biosciences Inc.

Linkedin

ia View

i@ View

i@ View

ia View

i@ View

im View

i@ View

i@ View

&Y

Email

Owner
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju
Sridhar
Srigiriraju

Sridhar
Srigiriraju

(«



54. Exit adjustments to maintain current configuration

Audio transcript: Exit adjustments to maintain current configuration

Send via LinkedIn — 0 invites + O follow-ups

Sent from each lead's assigned LinkedIn account - drip with
randomized 60-180s gaps - capped at 20 invites/day per account -
already-invited leads are skipped.

CONNECTION INVITES (0)

Hi {{first_name}}, I'm reaching out as | see you're in the insights space. Many
research teams are struggling with the manual bottleneck of unstructured
data extraction. I'd love to connect and share some work we're doing at
Intics.ai ahead of TMRE in October. Best, {{sender_name}}




55. Refine targeting parameters for precision outreach

Audio transcript: Refine targeting parameters for precision outreach

—— ——— ——
BOOthSWipe EH.glbIe 0 - Will enqueue 0 N;) preview yet — click the channel button Eligible 0 - Will enqueue 0
T R L Skipped: unresolved (69) above. Skipped: no email (69)
@ Home
S Profile

) Leads 9 : ) P
& Settings + Add More Leads A Click to get emails G2 Resolve Linkedin URLs i) 2}

69 of 69 selected
£ Event Calendar
> My Content Name Title Company LinkedIin  Email
& Campaigns & Tim Spenny Strategy | Market Research | Al Conveo im View —
|1 Insights
& SophiaMa growth @ contrario (yc w25) Listen Labs im View —
Associate Director Product Management at o\

 Event CRM @ MaryC. Numerator 9 Numerator iQ View —

@D Companies

Mary Emerson . . . P
Q v Market Research Director and Strategic Partner Knit i@ View —
(@) contacts Baker
29 Deals . )
&  Frank Santiago Knowledge Management Market Logic i@ View —
Matt Hatch VP of Operations Zappi in View —
& GTM™ 9 p pp
E Global Event Calendar )
&  Tracie Gately Accounting Manager AKoya Biosciences Inc. i@ View —
Director | Biotech R&D | Biomarkers, Clinical Trials & L P
B3 Your Subscriptions ®  AmandaEsch ! l AKoya Biosciences Inc. ia View —

Spatial Biology | Regulatory Strategy (CLIA/CAP)



56. Continue building your campaign foundation

Audio transcript: Continue building your campaign foundation

~—— ~—— —_—
BOOthSWipe EH.glbIe 0 - Will enqueue 0 N;) preview yet — click the channel button Eligible 0 - Will enqueue 0
T R L Skipped: unresolved (69) above. Skipped: no email (69)

@ Home
S Profile
Leads 5
& Settings + Add More Leads A Click to get emails G Resolve Linkedin URLs ia S
69 of 69 selected
£ Event Calendar
B My Content ame Title Company LinkedIin  Email
& Campaigns & Tim Spenny Strategy | Market Research | Al Conveo im View —
|1 Insights
& SophiaMa growth @ contrario (yc w25) Listen Labs i@ View —
Associate Director Product Management at o\
 Event CRM @ MaryC. 9 Numerator iQ View —
Numerator

@D Companies

Mary Emerson . . . P
[ Contact Q Bak:r Market Research Director and Strategic Partner Knit i@ View —
ontacts
29 Deals
&  Frank Santiago Knowledge Management Market Logic i@ View —
7 GTM & Matt Hatch VP of Operations Zappi in View —
&
E Global Event Calendar
&  Tracie Gately Accounting Manager AKoya Biosciences Inc. in View —

Director | Biotech R&D | Biomarkers, Clinical Trials &

iosci . i@ View —
Spatial Biology | Regulatory Strategy (CLIA/CAP) AKoya Biosciences Inc o

B3 Your Subscriptions 9 Amanda Esch



57. Access additional customization options as needed

Audio transcript: Access additional customization options as needed

—— ——— ——
Boothswipe Eligible 0 - Will enqueue 0 No preview yet — click the channel button Eligible 0 - Will enqueue 0
‘Swipe right on the exhibitors worth your time. Skipped: unresolved (69) above. Skipped: no email (69)
@® Home
2 Profile
Leads § o
&  Settings + Add More Leads A Click to get emails @D Resolve LinkedIn URLs iA 2]
0 of 69 selected
B3 Event Calendar
B My Content Name Title Company Linkedin  Email
& Campaigns im Spenny Strategy | Market Research | Al Conveo i@ V —
|1 Insights
Mary Emerson E X > i i
Market Research Director Strategic Partn Knit in View
Baker
@ Event CRM ) Sophia Ma growth @ contrario (yc w25 Listen Labs im View
@D Companies « Prod "
- Associate Director Produc anagement at N
Mary C. - Numerator i@ View —
E] Contacts y Numerato )
29 Deals .
Frank Santiago Knowledge Man nent Market Logic i@ View
Matt Hatch > of Ope Zappi im Vie
& GTM PP .
@ Global Event Calendar
Tracie Gately Accounting Manage AKoya Biosciences Inc. i@ View —

() Amanda Esch

B3 Your Subscriptions (' B AKoya Biosciences Inc. in Vie



58. Expand features to unlock advanced capabilities

Audio transcript: Expand features to unlock advanced capabilities

—— ——— ——
Boothswipe Eligible 0 - Will enqueue 0 No preview yet — click the channel button Eligible 0 - Will enqueue 0
‘Swipe right on the exhibitors worth your time. Skipped: unresolved (69) above. Skipped: no email (69)
@® Home
S Profile
Leads . o
& Settings + Add More Leads A Click to get emails G Resolve LinkedIn URLs in S
68 of 69 selected
£ Event Calendar
B My Content ame Title Company LinkedIin  Email
& Campaigns ( Tim Spenny ( > A Conveo ) —
1 Insights Mary E
ary Emerson : . . PR
V] Baer Market Research Director and Strategic Partner Knit i@ View —
@ Event CRM & SophiaMa growth @ contrario (yc w25) Listen Labs in View —
G Companies ) .
Associate Director Product Management at o\
@ MaryC. Numerator i@ View —
(@) contacts Numerator
29 Deals . X
&  Frank Santiago Knowledge Management Market Logic i@ View —
Daymond John Star Daymond John - -
& GTM 9 v d
@ Global Event Calendar
& Matt Hatch VP of Operations Zappi i@ View —

B Your Subscriptions &  Tracie Gately Accounting Manager AKoya Biosciences Inc. i@ View —



59. Navigate through campaign workflow stages

Audio transcript: Navigate through campaign workflow stages

—— ——— ——
Boothswipe Eligible 0 - Will enqueue 0 No preview yet — click the channel button Eligible 0 - Will enqueue 0
Skt Tt o5 T A s et s e Skipped: unresolved (69) above. Skipped: no email (69)
@® Home
S Profile

) Leads 9 : ) P
& Settings + Add More Leads A Click to get emails G2 Resolve Linkedin URLs i) 2}

69 of 69 selected
£ Event Calendar
> My Content ame Title Company LinkedIin  Email
& Campaigns Tim Spenny Strategy | Market Research | Al Conveo im View —
|1 Insights —
ary Emerson . . . PR
9 Baer Market Research Director and Strategic Partner Knit i@ View —

@ Event CRM & SophiaMa growth @ contrario (yc w25) Listen Labs in View —

@D Companies . .
Associate Director Product Management at

M . N t in View —
(@ Contacts ° ary C Numerator umerator
29 Deals . )
&  Frank Santiago Knowledge Management Market Logic i@ View —
2 GTM & Daymond John Star Daymond John - -
8
@ Global Event Calendar
& Matt Hatch VP of Operations Zappi i@ View —

B3 Your Subscriptions &  Tracie Gately Accounting Manager AKoya Biosciences Inc. i@ View —



60. Progress to the next stage of campaign setup

Audio transcript: Progress to the next stage of campaign setup

—— ——— ——
Boothswipe Eligible 0 - Will enqueue 0 No preview yet — click the channel button Eligible 0 - Will enqueue 0
T R L Skipped: unresolved (69) above. Skipped: no email (69)
@® Home
2 Profile
. Leads .
&  Settings + Add More Leads A Click to get emails @D Resolve LinkedIn URLs ia E
0 of 69 selected
B3 Event Calendar
> My Content Name Title Company LinkedIin  Email
& Campaigns im Spenny Strategy | Market Research | Al Conveo i@ View —
|1 Insights
Mary Emerson i § . o
Marke e nd Strategic Partne Knit in View
Baker
@ Event CRM ) Sophia Ma growth @ contrario (yc w25 Listen Labs i@ View
@D Companies
~ Mary C Associate Director Product Management at N t in
(8 Contacts y L. Numerato| umerator R
29 Deals
Frank Santiago Knowledge Management Market Logic i@ View
Brian Bradbur: ce President, Center for Observational Rese Amgen i@ Vie
& GTM y € na [e] 0
@ Global Event Calendar
Raj Nimmagadda VP, Enterprise Data Strategy and Engineering Amgen i@ View —
Consumer Sector Lead, Channel & Customer

B Your Subscriptions ) Amanda Price . AlphaSense fa Vie



61. Move forward to complete your outreach strategy

Audio transcript: Move forward to complete your outreach strategy

——— ——— ——
Eligible 0 - Will enqueue 0 No preview yet — click the channel button Eligible 0 - Will enqueue 0
Skipped: unresolved (69) above. Skipped: no email (69)
Leads 2 o : )
+ Add More Leads % Click to get emails G Resolve LinkedIn URLs ~M »
1 of 69 selected
O Name Title Company Linkedin Email Owner
. 2 . Sridhar
Q Tim Spenny Strategy | Market Research | Al Conveo i@ View .
Srigiriraju

Mary Emerson ) ihar

Knit
Baker :
. . nar
Sophia Ma nt Listen Labs
t ( ihar
Mary C. Numerator -
it
Frank Santiago ! 1 Market Logic ‘
Brian Bradbury { I Amgen {
i Ni fhar
Raj Nimmagadda | Amgen

Amanda Price ) AlphaSense

[«



62. Return to previous menu to review settings

Audio transcript: Return to previous menu to review settings

Send via LinkedIn — 0 invites + O follow-ups

Sent from each lead's assigned LinkedIn account - drip with
randomized 60-180s gaps - capped at 20 invites/day per account -
already-invited leads are skipped.

CONNECTION INVITES (0)

Hi {{first_name}}, I'm reaching out as | see you're in the insights space. Many
research teams are struggling with the manual bottleneck of unstructured
data extraction. I'd love to connect and share some work we're doing at
Intics.ai ahead of TMRE in October. Best, {{sender_name}}




63. Access platform settings to connect integrations
Audio transcript: Access platform settings to connect integrations

BoothSwipe

‘Swipe right on the exhibitors worth your time.

Monitor ICP  Messages

@ Home
& Profile 69 0 0] 0 (
Queued Invited Accepted Messaged Em
&
> > > >
B8
> My Content
& Campaigns Last send result

Per-channel preview, queue, and most recent errors.

1 Insights
LinkedIn invites 4s ago LinkedIn follow-ups Emails
Pending 0 Failed 0 Sent 0 Pending 0 Failed 0 Sent 0 Pending 0 Failed 0 Sent
[ﬂ] Event CRM Eligible 0 - Will enqueue 0 No preview yet — click the channel button Eligible 0 - Will enqueue 0
@ Companies Skipped: excluded (68), unresolved (1) above. Skipped: no email (69)
E] Contacts
29 Deals
Leads )
+ Add More Leads % Click to get emails @D Resolve LinkedIn URLs ﬁfm (]
10of 69 selected
& GTM
5 Global Event Calendar O Name Title Company LinkedIin Email

& Tim Spenny Strategy | Market Research | Al Conveo im View —

B3 Your Subscriptions
Mary Emerson



64. Link your email provider to enable automated sending

Audio transcript: Link your email provider to enable automated sending

BoothSwipe

‘Swipe right on the exiitors worth your te.

@ Home

& Profile

a4 ¥ @ o

Settings

Event Calendar
My Content
Campaigns

W1 Insights

@@ Event CRM
@G Companies
() Contacts

¥ Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
€8 Refer & Earn

9 _inin our Community

sridhar@boothswipe.com

[ signout

Geographies
Asia South East Asia North America Middle East Europe

None selected.

Or add country / city Add

Save

Your connections

Each member connects their own LinkedIn and email.

. Gmail —
f@ Linkedin J =] Disconnect

sridhar@boothswipe.com

&3 Outlook £° Connect © WhatsApp £* Connect

8 Email — svTP £* Connect

Data integrations

Connect your own lead-data and CRM accounts. You're responsible for complying with each provider's
terms and applicable law. Pulled data is kept only for the campaign — you can delete leads at any time.

LEAD DATA SOURCES

B Apollo.io — APl key Get Disconnect



65. View all your campaigns to track performance

Audio transcript: View all your campaigns to track performance

BOOthSWipe Data integrations

(P8ORS 66 S Eors wort yous e Connect your own lead-data and CRM accounts. You're responsible for complying with each provider's

terms and applicable law. Pulled data is kept only for the campaign — you can delete leads at any time.

@ Home
) LEAD DATA SOURCES
2 Profile
| & Settings 8 Apollo.io — APl key Get Disconnect
B3 Event Calendar
B . .
B Seamless.ai — APl key Get © Connected Disconnect
w
i1l .
B Lusha — APl key < Connect
@@ Event CRM )
@ Others — request a provider Request a provider
@D Companies
E] Contacts CRMS
29 Deals
8 HubSpot — OAuth Disconnect
% CT™M UPLOAD YOUR DATA
@ Global Event Calendar
Upload contacts (CSV) 2, Upload CSV

Upload any CSV — you'll map the columns to fields in the next step.

B3 Your Subscriptions No contacts uploaded yet.



66. Open Al4 outreach campaign to monitor results

Audio transcript: Open Al4 outreach campaign to monitor results

BoothSwipe

‘Swipe right on the exiitors worth your te.

)

o
A

g@ﬂ)c

Home

Profile
Settings

Event Calendar
My Content
Campaigns

Insights

@@ Event CRM

@G Companies
() Contacts

¥ Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions

&8

)

sridhar@boothswipe.com

Refer & Earn

Inin onr Community

[ signout

& Campaigns

Manage and track all your outreach campaigns
Q search campaigns...

Campaign Event

TMRE outreach TMRE

a Food Show outreach Africa Food Show

Ald

Channel

Edit to set channel

Edit to set channel

Edit to set channel

Status

Active

Active

Active

All Status
Contacts  Sent
69 0
27 0
71 0

v All Events

Replied Reply Rate

0

+ New Campaign

v All Channels v
Created

0% Jun13, 2026

0% Jun13, 2026

0% Jun12, 2026



67. Drill into campaign details for deeper insights

Audio transcript: Drill into campaign details for deeper insights

BoothSwipe

‘Swipe right on the exiitors worth your te.

@ Home

& Profile
Settings
Event Calendar

My Content

4 ¥ @ o

Campaigns

Insights

@@ Event CRM
@G Companies
[ contacts

¥ Deals

& GTM

B Global Event Calendar

B Your Subscriptions
€8 Refer & Earn

2 _Inin our Commumity

sridhar@boothswipe.com

[ signout

Leads

+ Add More Leads

25 of 71 selected

O
9

Name

Michael

Scott Kehm

Swami
Sivasubramanian

Jeff Barr

Matt Yanchyshyn

Alan Love

Mario Castro

Alison Wagonfeld

Helen Li

John Fenno

Matt Renner

Title

Head of Demand
Generation

A Click to get emails

Company
Rootstock

Software

AMD

AWS

AWS

AWS

Cisco

Cisco

NVIDIA

NVIDIA

NVIDIA

Google Cloud

G Resolve LinkedIn URLs

Linkedin

i@ View & mabdullahi@rootstock.com

Email

tt.kehr

Owner

[«

Sridhar
Srigiriraju



68. Close the detail view to continue exploration

Audio transcript: Close the detail view to continue exploration

Send outreach emails — 25 leads

Each email is sent from the assigned member's connected
Gmail/Outlook account, gradually (drip), capped at 50/day per account.

Subject

Boosting {{company}}'s ROl at Al4

Body

VU UL DUSLHIO WIS WU Y GG YYS IGI SO S S e
yours automate pre-show outreach and book a full calendar of
ICP meetings before the event even starts.

I'd love to show you how it works and help you maximize your
pipeline from the show. Would you like us to setup a demo for
your - remotely?

Thanks,

Best,

{{sender_name}}

Use {{first_name}} and {{company}} as merge fields. A compliance footer (sender,
address, unsubscribe link) is appended automatically.

From

Sridhar Srigiriraju

Confirm & start drip




69. Navigate to your events hub to manage multiple shows

Audio transcript: Navigate to your events hub to manage multiple shows

BoothSwipe

‘Swipe right on the exhibitors worth your time.

@ Home

2 Profile
Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

1 Insights

@ Event CRM
@D Companies
@ Contacts

29 Deals

& GTM

E Global Event Calendar

B3 Your Subscriptions

| Al4

Al4

71leads - - 0 resolved - 71 unresolved

Monitor ICP  Messages

71 0 0

Queued Invited Accepted

> - >

Last send result

Per-channel preview, queue, and most recent errors.

LinkedIn invites LinkedIn follow-ups

Pending 0 Failed 0 Sent 0 Pending 0 Failed 0 Sent 0
No preview yet — click the channel button No preview yet — click the channel button
above. above.

00
0 (
Messaged Em
->
Emails

Pending 0 Failed 0 Sent

Eligible 25 - Will enqueue 25
Skipped: excluded (46)



70. Explore Africa Food Show for regional outreach strategies

Audio transcript: Explore Africa Food Show for regional outreach strategies

BoothSwipe

‘Swipe right on the exiitors worth your te.

|@ Home

& Profile
Settings
Event Calendar

My Content

a4 ¥ @ o

Campaigns

W1 Insights

@@ Event CRM
@G Companies
() Contacts

¥ Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
€8 Refer & Earn

9 _inin our Community

sridhar@boothswipe.com

[ signout

EVENTS

PIPELINE

Influenced this quarter

$0.0M

+ @ Upcoming event - Sridhar Srigiriraju 51 days out N 0 Event journey
AI4 * Aug 4_6 Outreach is 9 days overdue

®© Add conference location
Attendee

YOUR ITINERARY

Tue 4 Aug Wed 5 Aug Thu 6 Aug

OUTREACH PHASE
Pacing — 0 of ~138 touches for this stage

Send ~138 more touches to stay on pace for a ~3-touch sequence by event day.

CAMPAIGN STATUS >
Target accounts attending Attendees discovered
Contacts (all events)
o 7 e 1,211 o
0 reached - 0 queued
i < (=] Outreach sent Meetings scheduled
[ [ )
invites oMs emails 0 g7 0+
Replies 0 (0%)
Premium meeting slots 011 booked
CALENDAR High-value 1:1s book up first. Lock them in early.
< June 2026 > Slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug
Su Mo Tu We Th Fr Sa & Evening +
31 1 2 3 4 5 6
2 Breakfast + + +
7 a2 o an o m 1 0P



71. View outreach programs tied to this specific event

Audio transcript: View outreach programs tied to this specific event

Z N\

EVENTS + W Upcoming event - Sridhar Srigiriraju 66 days out Outreach (10 Eventjourney [RS7AeIT T
e A Africa Food Show - Aug 19-21
© Nairobi
£ Africa Food Show Booth - Hall C 202
£ TMRE YOUR ITINERARY

Wed 19 Aug Thu 20 Aug Fri 21 Aug

PIPELINE
Influenced this quarter OUTREACH PHASE
$0.0M Pacing — 0 of ~32 touches for this stage

Send ~32 more touches to stay on pace for a ~3-touch sequence by event day.

CAMPAIGN STATUS >
Target accounts attending Attendees discovered
Contacts (all events)

0 27 +24 463 +612

0 reached - 0 queued

im < 8 Outreach sent Meetings scheduled
0 [ 0
invites DMs emails 0 +187 0 +9
Replies 0 (0%)

Premium meeting slots
CALENDAR High-value 1:1s book up first. Lock them in early.

0 /11 booked



72. Return to full event calendar view

Audio transcript:

BoothSwipe D

‘Swipe right on the exiitors worth your te.

@ Home

Profile

Jo

Settings
Event Calendar

My Content

a4 ¥ @ o

Campaigns

1 Insights

@@ Event CRM
Gb Companies
() Contacts

® Deals

& GT™M

B Global Event Calendar

B3 Your Subscriptions
€8 Refer & Earn

9 _inin our Community

sridhar@boothswipe.com

[ signout

Africa Food Show

Africa Food Show

27 leads < 0 resolved - 27 unresolved

Monitor ICP  Messages

27 0

Queued Invited

> >

Last send result

Return to full event calendar view

0

Accepted

>

Per-channel preview, queue, and most recent errors.

LinkedIn invites

Failed 0 Sent0

No preview yet — click the channel button
above

Leads
27 of 27 selected

+ Add More Leads

& Name Title

Mike
9

Darlina America Rad & Wira

A Click to get emails

LinkedIn follow-ups

Failed0  Sent0

No preview yet — click the channel button
above.

@ Resolve LinkedIn URLs

Company

Sales and Marketing Director, North

Material Co., Ltd

00 Pause campaign

0 0

Messaged Emailed

N

Refresh

Emails

Failed 0 Sent0

No preview yet — click the channel button
above

Linkedin Email Owner

Sridhar

i@ View -
Sriirirain



73. Access event-specific actions and workflows

Audio transcript

BoothSwipe

‘Swipe right on the exiitors worth your te.

| @ Home

Profile

Jo

Settings
Event Calendar

My Content

a4 ¥ @ o

Campaigns

W1 Insights

@@ Event CRM
@G Companies
() Contacts

¥ Deals

& GTM

B Global Event Calendar

B3 Your Subscriptions
€8 Refer & Earn

9 _inin our Community

sridhar@boothswipe.com

[ signout

Contacts (all events)

0

0 reached - 0 queued

in < 8
0 o )
invites DMs emails
Replies 0 (0%)
CALENDAR
< June 2026 >

Su Mo Tu We Th Fr Sa

31 1 2 3 4 5 6

21 22 23 24 25 26 27

28 29 30 1 2 3 4

Nothing scheduled this day.

EVENT NEWS &

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...
instagram.com

Al4 2026 Unveils World-Class
Speaker Lineup Reflecting the ...

finance.yahoo.com

Ai4 2026 Unveils Expanded
Exhibit Hall Featuring Nearly 400

Target accounts attending

71 s

Outreach sent

0 +187

Premium meeting slots

High-value 1:1s book up first. Lock them in early.

Slot

& Evening

% Breakfast

Lunch
S¢  Dinner

©  After

Priority exhibitors

AMD
— - Booth A-1

AM A-100

Siemens
— - Booth B-107

Rl B-107

Google Cl...
— - Booth C-114

Go c-114

AWS

g Tue 4 Aug

Booths to visit

Access event-specific actions and workflows

Attendees discovered

1,211 +e12

Meetings scheduled

0.

Wed 5 Aug Thu 6 Aug
+ +
+ +
+ +

Priority companies

Mistral Al Attendee
™I

Exhibitor
2 contacts - Head of Deman...
D Deepki Attendee
1 contact - Head of Demand...
NVIDIA Attendee
NV

Exhibitor

0 /11 booked

Fri 7 Aug

By ICP fit

—— 99

— 99

——— 98



v

0 reached - 0 queued

i@ < 2
0 0 [
invites DMs emails
Replies 0 (0%)
CALENDAR
< June 2026 >

Su Mo Tu We Th Fr Sa

311 2 3 4 5 6

=@

14 15 16 17 18 19 20

7 8 9 10 M

21 22 23 24 25 26 27

28 29 30 1 2 3 4

Nothing scheduled this day.

EVENT NEWS F

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...

instagram.com

Al4 2026 Unveils World-Class

Outreach sent

o +187

Premium meeting slots

74. Manage event details and engagement timelines

High-value 1:1s book up first. Lock them in early.

Slot Mon 3 Aug Tue 4 Aug
& Evening +
Attendee +
[ Pick from your leads (optional) k v N
N
Or custom title
+

Dinner with Acme exec team

Notes

Venue, time, agenda...

Cancel

Siemens
— - Booth B-107

Sl B-107

Booths to visit

- 99 —

—— 99—

Audio transcript: Manage event details and engagement timelines

Meetings scheduled

0 +9
Wed 5 Aug Thu 6 Aug
+ +
+ +
+ +

Priority companies

Mistral Al Attendee
MI

Exhibitor
2 contacts - Head of Deman...
DE Deepki = Attendee

1 contact - Head of Demand

0 /11 booked

Fri 7 Aug

By ICP fit

e—— 99

a— 99



75. Schedule a meeting with Scott Kehm from AMD

Audio transcript:

ar

Calendar

ons

nity

invites DMs emails
Replies 0 (0%)
CALENDAR

< June 2026 >

Su Mo Tu We Th Fr Sa

311 2 3 4 5 6

14 15 16 17 18 19 20

21 22 23 24 25 26 27

28 29 30 1 2 3 4

Nothing scheduled this day.

EVENT NEWS *

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...

instagram.com
Al4 2026 Unveils World-Class
Speaker Lineup Reflecting the ...

finance.yahoo.com

Ai4 2026 Unveils Expanded
Exhihit Hall Featurina Nearlv 400

0 +187

Premium meeting slots

High-value 1:1s book up first. Lock them in early.

Slot

&  Evening

Attendee

Pick from your leads (optional)

Michael - Rootstock e
Scott Kehm - AMD

Swami Sivasubramani S
Jeff Barr - AWS

Matt Yanchyshyn - AWS

Alan Love - Cisco

Mario Castro - Cisco

Alison Wagonfeld - NVIDIA
Helen Li - NVIDIA

John Fenno - NVIDIA

Matt Renner - Google Cloud

Navid larrall . Ganala Cland
v

Mon 3 Aug

+

Booths to visit

Schedule a meeting with Scott Kehm from AMD

0+9

Tue 4 Aug Wed 5 Aug
+ +
+ +
+ +

2 contacts - Head of Deman...

99 —
5D Exhibitor

99 —
pe Deepki
1 contact

95 —
NVIDIA
137 Exhibitor

Thu 6 Aug

Priority companies

Mistral Al Attendee

Attendee
- Head of Demand..

Attendee

0 /11 bc

Fri7 Au

Byl



76. Confirm your meeting to lock in the connection

Audio transcript: Confirm your meeting to lock in the connection

invites DMs emails 0O 487 0 4
Replies 0 (0%)
Premium meeting slots 011 booked
CALENDAR High-value 1:1s book up first. Lock them in early.
< June 2026 > Slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug
Su Mo Tu We Th Fr Sa & Evening +
311 2 3 4 5 6
Attendee + + +
78 9 0 M 2|l Scott Kehm - AMD v
+ + +
14 15 16 17 18 19 20
Or custom title
+ + +
21 22 23 24 25 26 27 Dinner with Acme exec team
+
28 29 30 1 2 3 4 Notes
Venue, time, agenda...
Nothing scheduled this day.
Booths to visit Priority companies By ICP fit
Cancel .
Attend
EVENT NEWS & —_— 90 _ Mistral Al = Attendee
N
i i LD Exhibitor 99
A maiden Formula 3 victory for 2 contacts - Head of Deman
Hiyu Yamakoshi on the ... . Siemens 5107 0
instagram.com 107 . C— -
— - Booth B~ Deepki Attendee .
. N
Al4 2026 Unveils World-Class L3 1 contact - Head of Demand...
Speaker Lineup Reflecting the ...
GO Google Cl... C-114 cEE——— 95 —
finance.yahoo.com — . Booth C-114

NVIDIA Attendee
Ai4 2026 Unveils Expanded NV - e—— 98
Exhibit Hall Featuring Nearly 400  AWS Exhibitor



77. Add another strategic meeting to your calendar

Audio transcript: Add another strategic meeting to your calendar

0 71 24 11211 @ Meeting saved
0 reached - 0 queued
i@ < ] Outreach sent Meetings scheduled
mv‘:es D?AS emoa\\s 0 +187 0 +9
Replies 0 (0%)

Premium meeting slots 1/11 booked

CALENDAR High-value 1:1s book up first. Lock them in early.
< June 2026 > slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug
Su Mo Tu We Th Fr Sa ® Evening Scott Kehm
AMD
31 1 2 3 4 5 6
A Breakfast + +
7 8 9 10 1 12 HE
0 +
14 15 16 17 18 19 20 &y Lunch * *
21 22 23 24 25 26 27 ¢ Dinner + + +
28 29 30 1 2 3 4 9 After +
Nothing scheduled this day.
Priority exhibitors Booths to visit Priority companies By ICP fit
EVENT NEWS * i
& AM AMD A-100 ceEEEE———— 09 — Mistral Al | Attendee
A maiden Formula 3 victory for — - Booth A-1. Ml Exhibitor — 99
Hiyu Yamakoshi on the ... 2 contacts - Head of Deman...
instagram.com Siemens

SI B-107 cEE—— 99 —



78. Choose from your qualified leads for meeting scheduling

Audio transcript: Choose from your qualified leads for meeting scheduling

0 [ 0
invites DMs emails
Replies 0 (0%)

CALENDAR
< June 2026 >

Su Mo Tu We Th Fr Sa

311 2 3 4 5 6

7 8 9 10 1" 12

14 15 16 17 18 19 20
21 22 23 24 25 26 27

28 29 30 1 2 3 4

Nothing scheduled this day.

EVENT NEWS £

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...
instagram.com

Al4 2026 Unveils World-Class
Speaker Lineup Reflecting the ...
finance.yahoo.com

Ai4 2026 Unveils Expanded

0 +187 0 +9
Premium meeting slots
High-value 1:1s book up first. Lock them in early.
Slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug
" Scott Kehm
@ Evening 0
A Breakfast + + +
% Lunch Attendee _— + +
Pick from your leadgf(optional
S Dinner { v { P! \ j + +
Or custom title
©  After
Dinner with Acme exec team
L. Notes L. .
Priority exh Priority companies
Venue, time, agenda...
av AMD 4 Mistral Al Attendee
— - Bog Ml Exhibitor
Cancel
2 contacts - Head of Deman...
Sl Sieme..._ B-107 cEE— 99 —
— - Booth B-107 .
DE Deepki Attendee
1 contact - Head of Demand...
GO Google CI... C-114 oE—— 95 —
— - Booth C-114

NVIDIA Attendee

1/11 booked

Fri 7 Aug

By ICP fit

aE——— 99

—— 99



79. Book time with David Jarrell from Google Cloud

Audio transcript: Book time with David Jarrell from Google Cloud

0

0 reached - 0 queued

i@ <

0 0
invites DMs
Replies
CALENDAR

< June 2026
Su Mo Tu We Th
31 1 2 3 4
7 8 9 10 M
14 15 16 17 18
21 22 23 24 25
28 29 30 1 2

Nothing scheduled this day.

EVENT NEWS

]
0
emails
0 (0%)
>
Fr Sa
5 6
12 K]
19 20
26 27
3 4
Ed

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...

instagram.com

/1 24

Scott Kehm - AMD

Swami Sivasubramanian - AWS

Outreach sent

Jeff Barr - AWS

0 +187

Matt Yanchyshyn - AWS

Alan Love - Cisco

Premium mee

Mario Castro - Cisco

High-value 1:1s bo ~ Alison Wagonfeld - NVIDIA

Slot

Helen Li - NVIDIA

John Fenno - NVIDIA

& Evening

Breakfast

>

- Lunch

5S¢ Dinner

Matt Renner .

Or custom title

©  After

oogle Cloud

Pick from your leads (optional)

Dinner with Acme exec team

L. Notes
Priority exh

Venue, time, agenda...

AMD

— - Boc

AM

Sieme.._
— - Ranth R-107

Sl

B-107

Cancel

99

1,Z’|’| + @ Meeting saved

Meetings scheduled

0 +9
1/11 booked
Wed 5 Aug Thu 6 Aug Fri 7 Aug
+ +
+ +
+ +
+
Priority companies By ICP fit
4 Mistral Al Attendee
——
m Exhibitor 99

2 contacts - Head of Deman...



80. Lock in this high-value meeting opportunity

Audio transcript: Lock in this high-value meeting opportunity

invites DMs emails O 1187 0 4o

Replies 0 (0%)

Premium meeting slots 1/11 booked

CALENDAR High-value 1:1s book up first. Lock them in early.

< June 2026 > Slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug
Su Mo Tu We Th Fr Sa ® Evening As’\cAgtt Kehm

31 1 2 3 4 5 6

A Breakfast + + +
7 8 9 10 1 12 HE
14 15 16 17 18 19 20 &) Lunch Attendee * *
. [ David Jarrell - Google Cloud v J
21 22 23 24 25 26 27 ¢ Dinner + *

Or custom title
28 29 30 1 2 3 4 9 After +

Dinner with Acme exec team

Nothing scheduled this day.
Notes

Priority exh Priority companies By ICP fit
Venue, time, agenda...
EVENT NEWS * v AMD 7 Mistral Al Attendee
A maiden Formula 3 victory for — - Bot mi Exhibitor — 99
. . Cancel
Hiyu Yamakoshi on the ... 2 contacts - Head of Deman...
instagram.com sl Sieme.._ B-107 cn— Y
. — - Booth B-107 .
Al4 2026 Unveils World-Class e pe Deepki Attendee —— 99
Speaker Lineup Reflecting the ... 1 contact - Head of Demand...
finance.yahoo.com GO Google Cl... C1l  co——— 95

— - Booth C-114
Ai4 2026 Unveils Expanded o0 NVIDIA Attendee
Exhibit Hall Featuring Nearly 400 NV hibitor — 98



[0} < =)

0 [ 0
invites DMs emails
Replies 0 (0%)

CALENDAR
< June 2026 >

Su Mo Tu We Th Fr Sa
311 2 3 4 5 6
7 8 9 10 1 12 WK
14 15 16 17 18 19 20
21 22 23 24 25 26 27

28 29 30 1 2 3 4

Nothing scheduled this day.

EVENT NEWS *

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...

instagram.com

Al4 2026 Unveils World-Class
Speaker Lineup Reflecting the ...
finance.yahoo.com

Outreach sent

0 +187

81. Continue building your event meeting schedule

Premium meeting slots
High-value 1:1s book up first. Lock them in early.

Slot

@ Evening

Breakfast

3>

- Lunch
S Dinner

©  After

Priority exhibitors

av  AMD

— - Booth A-1...
s Siemens

— - Booth B-107

Rannla 0l

Mon 3 Aug Tue 4 Aug
Scott Kehm
AMD
David Jarrell
Google Cloud
+
+
Booths to visit
A-100 coE—— 99 —
B-107 o 99 —

Audio transcript: Continue building your event meeting schedule

Meetings scheduled

0 +9
Wed 5 Aug Thu 6 Aug
ot +
+
+ +

Priority companies

Mistral Al Attendee
]

Exhibitor
2 contacts - Head of Deman...
oE Deepki Attendee

1 contact - Head of Demand...

2 /11 booked

Fri 7 Aug

By ICP fit

eass—— 99

ea—— 99



82. Select another prospect to maximize networking ROI

Audio transcript: Select another prospect to maximize networking ROI

invites DMs emails 0 +187 O +9

Replies 0 (0%)

Premium meeting slots 2 /11 booked

CALENDAR High-value 1:1s book up first. Lock them in early.
< June 2026 > slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug
Su Mo Tu We Th Fr Sa " Scott Kehm
@ Evening A
31 1 2 3 4 5 6
ES David Jarrell
7 8 9 10 1 12 {8 &) Breakfast Google Cloud * +
14 15 16 17 18 19 20 = Lunch + + +
21 22 23 24 25 26 27 .
5 Dinner Attendee p. N +
28 29 30 1 2 3 4 Pick from your Iead((option9
©  After +
S
Nothing scheduled this day. Or custom title
L. o Dinner with Acme exec team L .
Priority exhibitors ies By ICP fit
EVENT NEWS & Notes
AMD . Attendee
: : AM A-100 = Venue, time, agenda...
A maiden Formula 3 victory for — . Booth A-1... g —— 99
Hiyu Yamakoshi on the ...
% Head of Deman...
instagram.com .
. Sl Siemens B-107 em
Al4 2026 Unveils World-Class — - Booth B-107 Cancel -
Speaker Lineup Reflecting the ... ; GofD . —— 99
finance yahoo.com Google CI v eersmes«1€20 O emand...

GO C-114 e—— 95 —

Ai4A2(.)2(> Unveils Expanded — - Booth C-114 NVIDIA Attendee
Exhibit Hall Featuring Nearly 400 —_—



83. Arrange a meeting with Tony Fernandez-Stoll from AMD

Audio transcript: Arrange a meeting with Tony Fernandez-Stoll from AMD

v reacneda - U queuea
Swami Sivasubramanian - AWS

ia < (=) Outreach sent
5 o o Jeff Barr - AWS
invites DMs L 0 a7 Matt Yanchyshyn - AWS
Replies 0 (0%) Alan Love - Cisco

s . Mario Castro - Cisco
Premium meeting slots 2/ 11 booked

CALENDAR High-value 1:1s book up first. Lock them in  Alison Wagonfeld - NVIDIA
< June 2026 > slot Mon 3 Aug Helen Li - NVIDIA Thu 6 Aug Fri7 Aug
Su Mo Tu We Th Fr Sa 3 - John Fenno - NVIDIA
u u r " cott Kehm
&  Evening A
Matt Renner - Google Cloud
31 1 2 3 4 5 6
B Breakfast David Jarrell - Google Cloud .
7 8 9 10 M 12 &) Preakas
Tony F toll - AMD
14 15 16 17 18 19 20 % Lunch Peter Oka AP +
21 22 23 24 25 26 27 S Dinner . +
28 29 30 1 2 3 4 Pick from your leads (optional)
©  After +
Nothing scheduled this day. Or custom title
- - Dinner with Acme exec team t
Priority exhibitors ies By ICP fit
EVENT NEWS 2 Notes
AMD . Attendee
A maiden Formula 3 victory for &y _. Booth A-1... a0l = Venue, time, agenda... — 99
Hiyu Yamakoshi on the ...
. #  4ead of Deman...
instagram.com .
) sl Siemens ] -
Al4 2026 Unveils World-Class — - Booth B-107 S tendee
Speaker Lineup Reflecting the ... ; —— 99

.0ad nf Namand



84. Confirm to solidify another valuable connection

Audio transcript: Confirm to solidify another valuable connection

invites

Replies

CALENDAR

<

Su

31

14

21

28

Nothing scheduled this day.

Mo

15

22

29

DMs
June 2026
Tu We Th
2 3 4
9 10 N
16 17 18
23 24 25
30 1 2

EVENT NEWS

emails
0 (0%)
>
Fr Sa
5 6
12 K]
19 20
26 27
3 4

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...
instagram.com

Al4 2026 Unveils World-Class

Speaker Lineup Reflecting the ...
finance.yahoo.com

Ai4 2026 Unveils Expanded

Exhibit Hall Featuring Nearly 400

O +s7

Premium meeting slots

High-value 1:1s book up first. Lock them in early.

Slot

@ Evening

S

Breakfast

- Lunch

S Dinner

©  After

Priority exhibitors

av AMD

— - Booth A-1...
s Siemens

— - Booth B-107
co GoogleCl...

— - Booth C-114

0+
Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug
Scott Kehm
AMD
David Jarrell
Google Cloud + +
+ + +
Attendee +
[ Tony Fernandez-Stoll - AMD v j
Or custom title
Dinner with Acme exec team L
ies
Notes
. Attendee
A-100 = Venue, time, agenda...

B-107

c-14

Head of Deman...
-
Cancel
itendee
+wwrmmw..i€ad of Demand...

NVIDIA Attendee

2 /11 booked

Fri 7 Aug

By ICP fit



85. Add one more prospect to optimize your event ROI

Audio transcript: Add one more prospect to optimize your event ROI

invites DMs emails 0 +187 O +9

Replies 0 (0%)

Premium meeting slots 3/11 booked

CALENDAR High-value 1:1s book up first. Lock them in early.
< June 2026 > slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug

Su Mo Tu We Th Fr Sa ® Evening f;gn Kehm
311 2 3 4 5 6

& Kf David Jarrell + +
7 8 9 10 1 12 [§H ) Breakfast Google Cloud
14 15 16 17 18 19 20 % Lunch + Tony Fernandez-Stoll +

AMD

21 22 23 24 25 26 27

¢ Dinner + +
28 29 30 1 2 3 4

9 After +
Nothing scheduled this day.

Priority exhibitors Booths to visit Priority companies By ICP fit
EVENT NEWS *
A maiden Formula 3 victory for av  AMD A-100 cn—— 99 _ Mistral Al Attendee
Hiyu Yamakoshi on the ... — - Booth A-1... M Exhibitor ——— 99
instagram.com 2 contacts - Head of Deman...
Al4 2026 Unveils World-Class s Siemens 8107 en— 99 —
Speaker Lineup Reflecting the ... — - Booth B-107 o Deepki atendee 9

N

finance.yahoo.com 1 contact - Head of Demand...
Ai4 2026 Unveils Expanded GO Google Cl... C-114 e —— 05 —

Exhibit Hall Featuring Nearly 400 —Booth €114 NVIDIA Attendee



invites DMs emails
Replies 0 (0%)
CALENDAR

< June 2026 >
Su Mo Tu We Th Fr Sa

311 2 3 4 5 6
7 8 9 10 11 12 WE]
14 15 16 17 18
21 22 23 24 25

28 29 30 1 2 3 4

Nothing scheduled this day.

EVENT NEWS £

A maiden Formula 3 victory for
Hiyu Yamakoshi on the ...
instagram.com

Al4 2026 Unveils World-Class
Speaker Lineup Reflecting the ...
finance.yahoo.com

Ai4 2026 Unveils Expanded
Exhibit Hall Featuring Nearly 400

O +s7

Premium meeting slots
High-value 1:1s book up first. Lock them in early.

86. Pick your final meeting from qualified leads

Slot Mon 3 Aug Tue 4 Aug
. Scott Kehm
@ Evening hors
~ David Jarrell
& Breakfast Google Cloud
- Lunch +
S Dinner +
©  After
Priority exhibitors Booths to visit
AM AMD A-100 eEEEEE———— 9 —
— - Booth A-1...
SI Siemens B-107 eEEE——— 99 —
— - Booth B-107
GO Google Cl... C-114 eo—— 95 —
— - Booth C-114

Audio transcript: Pick your final meeting from qualified leads

0 4o

Wed 5 Aug

Tony Fernandez-Stoll
AMD

Attendee PN

Thu 6 Aug

[ Pick from your Ieés (opti&al)

g

Dinner with Acme exec team

Or custom title

Notes

Venue, time, agenda...

Cancel

3 /11 booked

Fri 7 Aug

By ICP fit

—— 99

———— 99



87. Schedule time with Sahil Sethi from Freshworks

Audio transcript: Schedule time with Sahil Sethi from Freshworks

v v v
e DMs CIaElB 0 w7 Matt Burton - Siemens
Replies 0 (0%) Justin McGarry - HPE
. . Casey Taylor - HPE
Premium meeting slots 3/ 11 booked
CALENDAR High-value 1:1s book up first. Lock them in early. Mark Thompson - HPE
< June 2026 > Slot Mon 3 Aug Tue 4 Aug Nuno Leal - EY Fri 7 Aug
su Mo Tu wWe Th Fr s Philip Coady - Dataiku
u o Tu e r a & Evening f;gﬂ Kehm A
Natasha Kern - Dataiku
31 1 2 3 4 5 6
7 DavidJarrell Dieter Heren Il - Popl
7 8 9 10 1n 12 8 &) Breakfast Google Cloud
Bryce Alsten - Popl
14 15 16 17 18 19 20 Lunch +
21 22 23 24 25 26 27
S Dinner +
28 29 30 1 2 3 4
©  After | v +
Nothing scheduled this day.
Pick from your leads (optional)
Priority exhibitors Booths to visit ¢ custom title By ICP fit
EVENT NEWS & Dinner with Acme exec team
A maiden Formula 3 victory for AM AMD A-100 co—— @99 —
Hiyu Yamakoshi on the ... — - Booth A-1... Notes — 99
instagram.com
. Venue, time, agenda...
Al4 2026 Unveils World-Class s Siemens B-107 enm— 99 —
. X — - Booth B-107 4
Speaker Lineup Reflecting the ... 99
finance.yahoo.com
Cancel
Ai4 2026 Unveils Expanded GO Google CI... C-114 o ——— 95 —
— - Booth C-114

Evhihit Lall Cantirina Naark, 400



88. Complete your meeting lineup for maximum impact

Audio transcript: Complete your meeting lineup for maximum impact

invites DMs emails O 1187 0 4o

Replies 0 (0%)

Premium meeting slots 3/11 booked

CALENDAR High-value 1:1s book up first. Lock them in early.
< June 2026 > slot Mon 3 Aug Tue 4 Aug Wed 5 Aug Thu 6 Aug Fri 7 Aug
Su Mo Tu We Th Fr Sa ® Evening f;gn Kehm
31 1 2 3 4 5 6
ES David Jarrell
7 8 9 10 1 12 {8 &) Breakfast Google Cloud + +
14 15 16 17 18 19 20 % Lunch + Tony Fernandez-Stoll +
AMD
21 22 23 24 25 26 27
¢ Dinner + + N
28 29 30 1 2 3 4
9 After Attendee +
Nothing scheduled this day. . )
Sahil Sethi - Freshworks v
Priority exhibitors Booths to visit o ¢ ,stom title By ICP fit
EVENT NEWS & Dinner with Acme exec team
A maiden Formula 3 victory for AM AMD A-100 eE T 99 —
Hiyu Yamakoshi on the ... —Booth A-1.. Notes — 99
instagram.com .
. Venue, time, agenda...
Al4 2026 Unveils World-Class s Siemens 8107 cn— 99 —
Speaker Lineup Reflecting the ... — - Booth B-107 4
———— 99
finance.yahoo.com
Cancel
Ai4 2026 Unveils Expanded GO Google Cl... C-114 o — 95 — @
Exhibit Hall Featuring Nearly 400 —Booth €114 U



89. Monitor real-time campaign reach and queue status

Audio transcript: Monitor real-time campaign reach and queue status

BoothSwipe

‘Swipe right on the exhibitors worth your time.

| @ Home

Profile

Jo

Settings
Event Calendar

My Content

A4 ¥ O <

Campaigns

|1 Insights

@ Event CRM
@D Companies
E] Contacts

29 Deals

& GT™M

@ Global Event Calendar

B3 Your Subscriptions

£ TMRE

PIPELINE

Influenced this quarter

$0.0M

CAMPAIGN STATUS =

Contacts (all events)

0]

0 reached - 0
i = (=]

0 0 0
invites DMs emails
Replies 0 (0%)

CALENDAR
< June 2026 >

Su Mo Tu We Th Fr Sa

31 1 2 3 4 5 6

7 8 9 10 N 12

14 15 16 17 18 19 20

YOUR ITINERARY

Tue 4 Aug Wed 5 Aug Thu 6 Aug

OUTREACH PHASE
Pacing — 0 of ~138 touches for this stage

Send ~138 more touches to stay on pace for a ~3-touch sequence by event day.

Target accounts attending

71 +24

Outreach sent

0 +187

Premium meeting slots
High-value 1:1s book up first. Lock them in early.

Slot Mon 3 Aug Tue 4 Aug
i Scott Kehm
& Evening s

N David Jarrell
. Breakfast Google Cloud
- Lunch +

Attendees discovered

1,211 v6r2

Meetings scheduled

0+9

Wed 5 Aug Thu

Tony Fernandez-Stoll



90. Navigate to explore additional platform capabilities

Audio transcript: Navigate to explore additional platform capabilities

BoothSwipe

‘Swipe right on the exiitors worth your te.

@ Home

& Profile
Settings
Event Calendar

My Content

glﬂﬂ)c

Campaigns

W1 Insights

@@ Event CRM
@G Companies
() Contacts

¥ Deals

& GT™M

B Global Event Calendar

B Your Subscriptions
€8 Refer & Earn

9 _inin our Community

sridhar@boothswipe.com

[ signout

& Campaigns

Manage and track all your outreach campaigns

Q search campaigns...

Campaign

TMRE outreach

Africa Food Show outreach

Al4 outreach

Event

TMRE

Africa Food Show

Ald

Channel

Edit to set channel

Edit to set channel

Edit to set channel

Status

Active

Active

Active

All Status
Contacts  Sent
69 0
27 0
71 0

v All Events

Replied Reply Rate

0

+ New Campaign

v All Channels v
Created

0% Jun13, 2026

0% Jun13, 2026

0% Jun12, 2026



91. Dive into analytics to measure campaign effectiveness
Audio transcript: Dive into analytics to measure campaign effectiveness

BoothSwipe O

‘Swipe right on the exhibitors worth your time.

@ Home .
& Campaigns
2 Profile Manage and track all your outreach campaigns
&  Settings
Q Search campaigns... All Status v All Events
£ Event Calendar
> My Content Campaign Event Channel Status Contacts  Sent Replied Reply Rate
| §_Campaigns TMRE outreach TMRE Edit to set channel Active 69 0 0
hts
Africa Food Show outreach Africa Food Show Edit to set channel Active 27 0 0
@ Event CRM Al4 outreach Al4 Edit to set channel Active 71 0 0

@D Companies
E] Contacts

29 Deals

& GT™M

@ Global Event Calendar

B3 Your Subscriptions



92. You're Ready to Dominate Your Next Event

Imagine filling your calendar with qualified meetings while competitors struggle for

attention. Start your free trial today and transform event marketing forever.

Audio transcript: You're Ready to Dominate Your Next Event

Imagine filling your calendar with qualified meetings while competitors struggle for

attention. Start your free trial today and transform event marketing forever.

BoothSwipe

ors worth your e

@ Home

Profile

Settings

Event Calendar

My Content

A ¥ @ < X

Campaigns

Insights

@@ Event CRM
Gb Companies
() Contacts

® Deals

& GT™M

B Global Event Calendar

B3 Your Subscriptions
€8 Refer & Earn

9 _inin our Community

sridhar@boothswipe.com

[ signout

1 Insights

Your outreach performance across all events and campaigns

Summary
<7 Total Touches i@ Linkedin Invites (3 Linkedin DMs &3 Emails Sent O Qqueued
0 0 0 0 167
0% vs prev 0% vs prev 0% vs prev 0% vs prev
Outreach Activity
Q' Search name or company... All Events v All Channels
Contact Company Channel Event Campaign Sent Date

No outreach activity in this range.

Campaign Performance

Campaign Event Channel Contacts Sent Replied Reply Rate
TMRE outreach TMRE - 69 0 0
Africa Food Show outreach Africa Food Show - 27 0 0

Made with Storylane @ - Build your own interactive demos in 2 minutes

Last 30 days

& Replied

0

0% vs prev

All Status

Status

0%

0%

Status

Active

Active

v

v
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